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PART A

Answer all q! eslions, each carries % mark

1 l',/lark€t ng focuses lsatlenlion on

a) Sellersneed b) Buyelsneed
c) l'/lanulaclurels need d) Noneoiihese

. 5d_dgpnlen poyecllosel rheqoocls b hspr .rpo ror o.olpe ialo
a) Faclor b) Auctioneer c) Broker d) None

3 Teo marketing is markeling by

a) relevison b) Fadio c) Phone d) None

4. G ve any two examples oi direct rnarkeiing. \1h'4=2)

PAFT B

Answer any tour q uesl ons. Each carries 1 mark:

5 Whatare pace m xvariables ?

6. What is depairmenlal slore ?

T.Whosarelaler?

9. Whal s pricing ?

1 0 Whai do you mean by dernarkelinq concepl ?
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PART- C

Answerany sixqueslons. Each carries 3 marks :

11. Whai are lhe diflerent methods olselling ? Explain anytwo

12. State ihe dilierentslages n lhe producl lire cvcle.

13. Whatare lhe objedives of markeung ?

14 Whal are the diiierefttypes oilarge scae reta ers ? Exptain anylwo.

15. How marketino mxconcept lrelpstlrebus ness llrrn ?

16. Whal are lhe promolion mix var ab es ?

I 7. What are lhe benefits of lhe modern concept bi ma*eting ?

18. Slatethe elemenis of the markel ng mjx. (3x6=18)

PABT- D

Answer any lwo q uestions. Each catries I marks:

19. Explain lheJunctions of markeung.

20. Whatareihe objectves ofpackaging ? L st out the characterlslcs ofagoocl

21 . Explain ihe factors govern ng the choice oi channels ol d slribution. (8x2=1 6)


